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Abstract

This research aims to analyze business adaptation strategies in an era of economic and
financial uncertainty, with a focus on addressing market fluctuations and rapid economic
changes. Through a case study approach, it investigates how various types of businesses from
different sectors overcome challenges faced in unstable economic conditions. Data was
collected through in-depth interviews with business owners, senior managers, and other
stakeholders, as well as secondary data analysis from sources such as financial reports and
industry publications. The findings of this research reveal that product diversification,
operational flexibility, strong leadership, collaboration with business partners, and digital
transformation are key factors in dealing with economic uncertainty. The results of this
research provide valuable insights for business owners, managers, and other stakeholders in
developing effective adaptation strategies to cope with rapid and uncertain economic changes.

Keywords: Business strategy, Economic fluctuations, Finance.

1. Introduction

Economic and financial uncertainty has become a hallmark of today's global
business landscape. Rapid changes in external factors such as market conditions,
policy changes, and geopolitical turmoil have created significant challenges for
businesses across all sectors and scales. In the midst of constant fluctuations, the
ability to adapt is the main key in maintaining business continuity and achieving
long-term success (Intyas, C. A., Putritamara, J. A., & Haryati, N. (2022).

In this era of uncertainty, businesses are not only faced with unexpected
risks, but also have to operate in a rapidly changing and unpredictable environment.
In this context, it is important for businesses to develop effective adaptation
strategies to cope with uncertain economic and financial changes (Damri, R. (2023,
November).

This research aims to investigate how different types of businesses from
different sectors overcome the challenges faced in unstable economic conditions.
The main focus of this research is to identify adaptation strategies and tactics used
by businesses in the face of economic and financial fluctuations, as well as to
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analyze the effectiveness of these strategies in maintaining business sustainability
and improving financial performance.

In the face of economic uncertainty, businesses are often faced with difficult
decisions, including risk management, resource allocation, and strategic
adjustments. This research is expected to provide valuable insights into how
businesses overcome these challenges through the use of appropriate adaptation
strategies (Launa, L., & Mudjiyanto, B. (2022).

Through a case study approach, we will explore various business
experiences in dealing with economic and financial fluctuations. As such, this
research is expected to make a significant contribution to our understanding of how
businesses can successfully operate amid widespread economic uncertainty. In
addition, the findings of this study can provide practical guidance for business
owners, managers, and other stakeholders in developing effective adaptation
strategies in the face of rapid and uncertain economic changes.

In an era of economic and financial uncertainty, businesses must be able to
adapt quickly to stay relevant and successful. Here are some business adaptation
strategies that can be the key to success in dealing with economic and financial
fluctuations (Ashsifa, I., & Kuncoro, M. T. (2023):

1. Diversification of Products or Services: Diversifying products or services can
help businesses to reduce the risks associated with economic fluctuations. By
offering a variety of products or services, businesses can be more flexible in
responding to changing market demand (Ridho, 2023).

2. Operational Optimization: Improving operational efficiency can help businesses
reduce costs and increase profitability, making them more resilient to economic
pressures. This can include using technology to automate processes, reduce
waste, and increase employee productivity.

3. Increased Financial Flexibility: Having sufficient cash reserves and access to
other financial resources such as loans or venture capital investments can help
businesses get through periods of economic uncertainty.

4. Developing Strong Customer Relationships: Building strong relationships with
customers can help businesses maintain a loyal customer base, even in difficult
economic conditions. Good communication and superior customer service can
be key factors in maintaining customer loyalty.

5. Product or Service Innovation: Staying a market leader by continuously
developing new products or services that meet customer needs or desires can
help businesses to stay relevant in changing economic conditions.

6. Effective Risk Management: Businesses must proactively identify and manage
risks associated with economic fluctuations, such as currency risk, interest rate
risk, or geopolitical risk. This could involve geographic diversification, the use of
financial instruments for hedging, and constant monitoring of the economic and
political environment.

7. Focus on Core Values: Despite economic fluctuations, businesses must remain
focused on their core values and put customer satisfaction first. This can help
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businesses to maintain competitive differentiation and strengthen their market
position.

8. Collaboration and Partnerships: Collaborating with business partners or even
competitors can help businesses to be mutually beneficial in the face of
economic uncertainty. Strategic partnerships can expand market reach, reduce
costs, or increase innovation.

9. Increased Employee Engagement: Involving employees in the decision-making
process and giving them greater involvement in the business can increase their
motivation and creativity. Employees who are intrinsically motivated are more
likely to create innovative solutions and survive tough economic conditions.

10.Monitor and Evaluate Regularly: Businesses must constantly monitor their
performance and evaluate the adaptation strategies they are implementing. This
allows for quick adjustments if needed and ensures that businesses remain
responsive to market and economic changes.

By implementing this adaptation strategy, businesses can improve their
ability to survive and even thrive in the face of uncertain economic and financial
fluctuations (Nursanti, T. D., Haitamy, A. G., DN, D. A., Masdiantini, P. R., Waty, E.,
Boari, Y., & Judijanto, L. (2024).

Additionally, it's important to recognize that the digital age has further
accelerated business dynamics, with technology constantly evolving and changing
the way we work, interact, and transact. Digital transformation has been key in
improving the resilience of businesses and their ability to adapt quickly to changing
markets and economic conditions. Therefore, in the context of this research, it will
also be considered how information and communication technology is used as a
tool to support business adaptation strategies in the face of economic uncertainty
(Iswahyudi, M. S., Haryadi, D., Napisah, S., Subagja, A. D., Waty, E., Firdaus, A.,
... & Afifah, N. (2023).

In addition, the role of business leaders will also be an important focus in this
research. Strong leadership and a clear vision can play a crucial role in guiding the
organization through difficult times and inspiring employees to adapt and thrive amid
uncertainty (Zakki, 2023).

Of course, in order to understand the dynamics of business adaptation in an
era of uncertainty, we also need to consider the existing regulatory framework.
Government policies, industry regulations, and the legal environment can affect a
business's ability to adapt and survive fluctuating economic conditions.

Thus, through this research, we hope to generate a deeper understanding of
how businesses can successfully manage economic and financial uncertainty. The
findings of this study are expected to provide valuable guidance for business
stakeholders, be it business owners, managers, investors, or regulators, in facing
the complex challenges of an unstable business environment.

Finally, this research is also expected to contribute to the academic literature
on business management in the context of economic uncertainty. By better
understanding business adaptation strategies and the factors that influence strategy
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choices, we can enrich our knowledge of how businesses can survive and grow in
situations full of uncertainty.

Thus, this research is expected to make a meaningful contribution in
understanding and managing economic uncertainty, as well as helping to shape
more effective strategies and policies to achieve long-term business sustainability.

. Research Methods

Research Design: This research will use a qualitative approach, mainly
through case studies. The case study was chosen because it allows for an in-depth
investigation of business adaptation strategies in the face of economic and financial
fluctuations. The qualitative approach allows for a deep understanding of the
context, process, and experience of the research subject (Sari, |. N., Lestari, L. P.,
Kusuma, D. W., Mafulah, S., Brata, D. P. N., Iffah, J. D. N, ... & Sulistiana, D. (2022).

Sample Selection: Samples will be selected purposively, taking into account
industry diversity, business size, and level of exposure to economic fluctuations.
The selection criteria will include the success of the business in the face of economic
uncertainty, the innovation of the adaptation strategy used, and the availability of
relevant data. The sample can consist of various types of businesses, ranging from
large companies to small and medium enterprises (Wahidmurni, W. (2017).

Data Collection: Data will be collected through in-depth interviews with
business owners, senior managers, and other stakeholders involved in strategic
decision-making regarding business adaptation. Interviews will be conducted in
person or via teleconference, depending on the availability and preferences of the
respondents. In addition, secondary data such as financial statements, annual
reports, and industry publications will be analyzed to support the findings from the
interviews (Agustianti, R., Nussifera, L., Angelianawati, L., Meliana, I., Sidik, E. A.,
Nurlaila, Q., ... & Hardika, |. R. (2022).

Data Analysis: Qualitative data from interviews will be analyzed thematically.
Thematic analysis will involve coding and categorizing data to identify patterns,
themes, and key findings related to business adaptation strategies. Secondary data
will also be analyzed to provide additional context and support the interpretation of
qualitative findings.

Validity and Reliability: To ensure the validity and reliability of the research,
validation steps will be taken, including triangulation of data from various sources
and methods. In addition, the continuity of the research will be maintained by
checking the validity and consistency of the findings with the relevant literature and
by obtaining feedback from respondents.

Interpretation and Reporting: The results of the analysis will be interpreted to
produce key findings relevant to the research objectives. The findings will be
presented narratively and supported by direct excerpts from interviews to strengthen
their validity. The research report will include an executive summary, methodology,
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key findings, practical implications, and recommendations for business
stakeholders.

By following this method, it is hoped that this research can provide an in-
depth understanding of business adaptation strategies in the era of economic and
financial uncertainty and provide valuable guidance for business practitioners and
policymakers.

. Results and Discussion

3.1Results

The adaptation strategy implemented by companies to cope with economic
and financial fluctuations is very important. The business cycle is an integral part
of every economy and understanding it has great value for any business owner
or entrepreneur. The business cycle refers to changes in economic activity that
occur in a certain period of time. These fluctuations can be caused by a number
of factors, such as changes in consumer spending, government policies, or
changing global economic conditions. The business cycle is generally
characterized by a growth phase, then a recession, and then a recovery. Having
a good understanding of this cycle is essential for business owners because it
can help them adapt their strategies to the changing economic conditions that
occur.

To better understand the business cycle, let's take a closer look at some of

the key aspects of these fluctuations:

a. Expansion: This is a period when the economy grows and businesses
thrive. During this phase, businesses may experience increased sales,
higher profits, and increaseddemand for their products or services. For
example, during an expansion, a restaurant may experience an increase
in customers because people have more income that can be spent on
eating out.

b. Peak: This is the highest point of the business cycle, and it signals the
end of the expansion phase. This is the point when the economy is at its
strongest, and the business may experience record sales and profits.
However, it is important to note that the peak is often followed by a
decline, as the economy begins to slow down.

c. Contraction: This is a period when the economy is slowing down, and
businesses may experience a decline in demand for their products or
services. During a contraction, businesses may need to adjust their
strategies to account for lower demand. For example, retailers may need
to offer discounts or promotions to encourage customers to keep
shopping.

d. Trough: This is the lowest point of the business cycle, and marks the end
of the contraction phase. During this phase, the economy is at its weakest
point, and the business world may struggle to survive. However, it is
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important to note that lows are often followed by recovery periods, as the
economy begins to bounce back.

Understanding the Business Cycle is key for any business owner or
entrepreneur, as it allows them to make informed decisions regarding strategies
and investments. By monitoring economic indicators and identifying signs of a
potential downturn, businesses can position themselves to succeed in a variety
of economic conditions.

The adaptation strategies implemented by businesses to deal with
economic and financial fluctuations can vary depending on the market situation,
the industry, and the characteristics of the business itself. Some common
strategies that are often used include (McGrath & Maiye, 2010):

1) Diversification of Product or Service Portfolio: Businesses can reduce the risk
of economic fluctuations by offering a variety of different products or services.
Portfolio diversification helps businesses to be less dependent on one specific
product or service, making them more resilient to changes in market demand.

2) Preparation of a Financial Reserve Plan: Preparing sufficient reserves is an
important strategy in dealing with economic fluctuations. Businesses must
have a careful financial plan, including an emergency fund, in place to cope
with possible revenue drops or cost spikes during difficult periods.

3) Improved Operational Efficiency: Improving operational efficiency can help
businesses to reduce production and operational costs. This can include
process automation, waste reduction, or operational restructuring to increase
productivity and reduce costs.

4) Focus on Customers and Service Quality: Maintaining strong relationships with
customers and offering high-quality services can help businesses maintain a
loyal customer base. In an unstable economy, improving customer retention
and obtaining positive recommendations from customers is more important
than ever.

5) Good Risk Management: Businesses must proactively identify and manage
risks associated with economic and financial fluctuations. This can include
hedging against currency or interest rate risk, geographic diversification, or
insurance to protect business assets.

6) Innovation and Adaptation: Successful businesses in an era of economic
uncertainty are those who can innovate and adapt quickly to market changes.
This could include developing a new product or service, restructuring a
business model, or adjusting a marketing strategy.

7) Collaboration and Partnerships: Collaborating with business partners or
competitors can help businesses to benefit each other in the face of economic
uncertainty. Strategic partnerships can expand market reach, reduce costs, or
increase innovation.

8) Adopting Appropriate Technology: Digital transformation can help businesses
to improve operational efficiency, expand market reach, and increase
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competitive advantage. Adopting technology that suits business needs can be
an important strategy in dealing with economic fluctuations.

By implementing the right adaptation strategies, businesses can increase
their resilience to economic and financial fluctuations, as well as stay competitive
in a changing market. It is important to choose a strategy that suits the
characteristics of the business and the market conditions faced.

The effectiveness of strategies in maintaining business continuity and
improving financial performance.

The chosen strategy must go through a series of different alternative analysis
processes to be implemented in a given time. Strategy is necessary for the
organization to be in an efficient state and able to achieve goals and objectives in an
external environment that is constantly changing (Johan, 2024).

One of the strategies is future-oriented. Therefore, the selection of a strategy is
usually based on various basic assumptions, considering that not all events and factors
that affect the implementation of the strategy can be predicted and calculated
accurately.

The effectiveness or not of strategy as a tool to achieve organizational goals and
objectives is not seen in the process of formulating and defining it, but in its
implementation (Wahyudin, 2024).

An evaluation of the implemented strategy must be carried out to find out whether
the implemented strategy is successful and optimal. In addition to strategy evaluation,
strategy control must also be carried out so that the implemented strategy can be
monitored and implemented properly.

Every company faces the challenge of adaptation and change in the face of
dynamic market and economic conditions. In changing the direction of a company
correctly, it is important to understand how to evaluate an effective strategy.

Strategic management is key in ensuring the continuity of the company. With a
good strategic management system, companies can respond effectively to future
changes. To change the strategy used today, the first step is to conduct a
comprehensive evaluation of the strategy. You need to understand the strategy that is
being implemented well before you can decide to change direction.

In general, the strategy formulation process begins with the collection of relevant
information about the company and its environment. It involves evaluating the
company's vision and mission, identifying strengths, weaknesses, opportunities, and
threats (SWOT) from both internal and external to the company. Next, long-term and
short-term goals are set, followed by the preparation of several alternative strategies
to be considered (Ramin et al., 2024).

After the formulation of the strategy, the next step is implementation. At this stage,
companies must set clear goals in the short, medium, and long term. It involves making
company policies, allocating budgets, adjusting organizational structures, allocating
resources appropriately, and motivating employees to achieve company goals. In
addition, the development and implementation of efficient information systems and
20
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appropriate  compensation programs are also important to improve employee

performance and their satisfaction.

Finally, strategy evaluation is a critical step to determine the success of a
business strategy. This involves monitoring performance, measuring goal
achievement, and taking corrective action if needed. Regular evaluation is necessary
to ensure the success of the implemented strategy and to avoid future failures (Kraus
et al., 2021).

Therefore, strategy evaluation is the most effective way for businesses to assess
how long the company has survived and grown to achieve the desired strategic goals.
With this assessment, business owners can determine the direction of their business
strategy and help identify gaps and take corrective action when they do not fit the initial
concept.

The effectiveness of economic adaptation strategies in maintaining business
continuity and improving financial performance can be very significant. Here are some
of the ways in which such strategies can be beneficial (Hess et al., 2016):

1. Maintain Business Relevance: By adopting an economic adaptation strategy,
businesses can continue to maintain their relevance in a rapidly changing market.
This allows them to stay competitive and maintain their market share even when
there is a change in consumer trends or preferences.

2. Income Diversification: Economic adaptation strategies often involve diversifying
products, services, or markets. By having a more diversified business portfolio,
companies can reduce the risk of dependence on a single source of income and
increase their resilience to market fluctuations.

3. Operational Cost Adjustments: Economic adaptation strategies can also include
adjusting operational costs to suit changing economic conditions. This includes
adjusting the cost structure, operational efficiency, and reducing unnecessary costs,
all of which can help improve the profitability of the business.

4. Technological Innovation: Adopting new technologies and innovation is an important
part of an economic adaptation strategy. By leveraging new and advanced
technologies, businesses can improve operational efficiency, improve the quality of
products or services, and create added value for customers, all of which can
contribute to better financial performance.

5. Customer Reputation and Trust: By remaining responsive to customer needs and
preferences, businesses can maintain a good reputation and build customer trust.
This is important because customers are more likely to choose businesses that they
trust and that can meet their needs, which in turn can have a positive impact on
financial performance.

By implementing effective economic adaptation strategies, businesses can
improve their sustainability in dynamic and uncertain markets and improve their
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financial performance in the long term. This allows them to adapt to the changes that
occur, seize new opportunities, and better address emerging challenges.

Factors that influence the choice of adaptation strategy adopted by the
business.

Running a company's operations is not an easy task because there are many
risks that can hinder the running of the business and threaten the company's
sustainability. Today, the company operates in a dynamic and interconnected
environment through global markets. They not only compete in the domestic market,
but also have to compete in the wider international market (Ramin et al., 2023).

The era of globalization has increased the complexity of competition in the
market. Companies are faced with the demands to improve their competence in
developing superior marketing strategies. For companies that market their products in
overseas markets, fierce international competition requires higher responsiveness to
global market conditions (Kadir et al., 2024).

There are several factors that affect the choice of adaptation strategy adopted by
businesses. Here are some key factors (A. Anas, 2024):

1. External Environment:

a. Market Trends: Changes in consumer preferences, industry trends, and market
conditions in general can affect the choice of adaptation strategies. For example,
if there is a major shift in consumer preferences for a particular product or service,
businesses may need to adapt their product or service portfolio.

b. Technological Developments: New technological developments or changes in the
industry can affect adaptation strategies. Businesses may need to adopt new
technologies or adjust their operational processes to stay competitive in this
rapidly evolving environment.

c. Economic Conditions: Economic factors such as inflation rates, interest rates,
and overall economic growth can affect adaptation strategies. Businesses may
need to adjust their prices, costs, or marketing strategies in response to changes
in economic conditions.

d. Government Policies: Government regulations and policies can also influence
adaptation strategies. For example, changes in tax policies, environmental
regulations, or international trade policies can affect a business's operational
strategy and investment.

2. Internal Conditions of the Company:

a. Financial Capacity: The availability of financial resources can affect a company's
ability to adopt certain adaptation strategies. Businesses with strong financial
resources may be better able to invest in new technologies or market expansion,
while financially limited businesses may need to consider more cost-effective
adaptation strategies.

b. Organizational Capabilities: An organization's internal capabilities, including
employee expertise, organizational structure, and company culture, also play a
role in influencing the choice of adaptation strategies. Businesses that have
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3.

skilled and flexible employees may be better able to adopt complex and
innovative adaptation strategies.

c. Human Resources: The availability and skills of human resources can also
influence adaptation strategies. Companies may need to conduct additional
training or recruit employees with new skills to support the implementation of
specific adaptation strategies.

Company Goals and Values:

a. Vision and Mission: A company's vision and mission and its long-term goals can
influence the adaptation strategy adopted. The strategy should be consistent with
the company's vision and mission and help achieve its long-term goals.

b. Company Values and Culture: Company values and culture also play a role in
influencing the choice of adaptation strategies. The strategy must be in line with
the company's values and acceptable to employees and other stakeholders.

By carefully considering these factors, businesses can make appropriate

adaptation strategy choices that allow them to stay relevant and competitive in the
ever-changing business environment.

23

3.2Discussion
3.2.1 Economic Adaptation Strategies

According to Ahimsa-putra (2003), adaptation strategies can be
defined as patterns of various efforts planned by humans to be able to meet
the minimum requirements they need and to solve the problems they face
there. The patterns here are patterns of behavior or action (Matnin et al., 2023).

A good strategy involves coordination of the work team, having a
theme, identifying driving factors that are in accordance with the principles of
rational implementation of ideas. Efficient in funding and tactics to achieve
goals effectively (Wahyudin, n.d.).

According to Soekanto (2009), economics is one of the economic
sciences that in essence studies human efforts to solve the problems of the
basic needs of human life through the mobilization of all available economic
resources based on certain principles and theories in an economic system that
is considered effective and efficient. The economy refers to the community in
question is the people of South Prupuk village whose economy is still low and
some of the people have other livelihoods to change their economic system to
be more effective and efficient.

Economic Adaptation Strategy refers to a series of actions or policies
taken by individuals, companies, or governments to adapt to the economic
changes that occur, be it in the form of structural, technological, market, policy,
or other external conditions. The goal of an economic adaptation strategy is to
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enable such economic entities to survive and thrive in a dynamic and changing

environment (A. T. Anas & Ashari, n.d.).

Here are some of the elements associated with economic adaptation
strategies:

a. Situation Analysis: An economic adaptation strategy begins with an in-depth
analysis of existing economic conditions, including internal and external
factors that can affect an entity's economic performance.

b. Identify Challenges: After analyzing the situation, the next step is to identify
any challenges or changes that the economic entity may face, such as
changes in market demand, technological changes, or policy changes.

c. Development of Action Plan: Based on the analysis of the situation and the
identification of challenges, the economic entity then develops a concrete
and appropriate action plan to respond to the changes that occur. This plan
can include various strategies such as restructuring operations, diversifying
products or markets, investing in new technologies, or adjusting policies.

d. Flexibility and Responsiveness: Economic adaptation strategies must be
flexible and responsive to changes that occur in real time. This allows
economic entities to change their action plans in line with the latest
developments and maximize emerging opportunities.

e. Evaluation and Correction: It is important for economic entities to regularly
evaluate the performance of their adaptation strategies and make
corrections if necessary. These evaluations allow them to improve their
weaknesses, strengthen their strengths, and continuously improve their
adaptability in the future.

Thus, economic adaptation strategies are a continuous and dynamic
approach to adapt to economic changes that occur, with the aim of allowing
these economic entities to survive and thrive in the long term.

4. Conclusion

This study has investigated business adaptation strategies in the era of

economic and financial uncertainty through a case study approach. Through an in-
depth analysis of different types of businesses from different sectors, we can draw
some important conclusions:

1.

24

Diversification and Innovation: Businesses that successfully deal with economic
fluctuations tend to implement product or service diversification strategies as
well as constant innovation to stay relevant and competitive in a changing
market.

. Operational Flexibility: A high level of operational flexibility is key for businesses

to overcome the challenges of economic changes. The use of technology to
improve operational efficiency and rapid adaptation to market changes is a
critical factor in business success.

Leadership and Risk Management: Strong leadership and effective risk
management are highly influential factors in navigating a business through
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economic uncertainty. Visionary leaders can guide organizations through

difficult times and inspire employees to adapt.

4. Collaboration and Partnerships: Cooperation with business partners or
competitors can provide a competitive advantage in the face of economic
uncertainty. Strategic partnerships can help businesses to benefit each other in
facing common challenges.

5. Digital Technology and Innovation: Digital transformation has been key in
improving business resilience. Businesses that adopt information and
communication technology to support business adaptation strategies tend to be
more successful in dealing with economic fluctuations.

Thus, the main conclusion of the study is that businesses that successfully face
economic and financial uncertainty are those that are able to adapt quickly, utilize
technology effectively, and have strong leadership to guide them through the complex
challenges of the changing business environment. The findings of this study are
expected to provide valuable insights for business owners, managers, and other
stakeholders in developing effective adaptation strategies to deal with rapid and
uncertain economic changes.

Reference

Anas, A. (2024). STRENGTHENING THE COMMUNITY'S ECONOMY THROUGH
GOLD-BACKED QARDH: EXPERIENCES AND LESSONS FROM BPRS
SARANA PRIMA MANDIRI BANDARAN CASH OFFICE. Currency: Journal of
Sharia Economics and Banking, 2(1), 222-232.
https://doi.org/10.32806/wd7xg190

Anas, A. T., & Ashari, A. (n.d.). SMART TRADITIONAL MARKET TRADERS;
CREATIVE & INNOVATIVE BUSINESS OPPORTUNITIES IN THE DIGITAL
ERA.

Agustianti, R., Nussifera, L., Angelianawati, L., Meliana, I., Sidik, E. A., Nurlaila, Q., ...
& Hardika, I. R. (2022). Quantitative and qualitative research methods. Tohar
Media.

Ashsifa, I., & Kuncoro, M. T. (2023). Strengthening the Economy in the Downstream
Sector: Financial Management Strategies for the Sustainability of MSMEs in the
Digital Era. Sriwijaya Accounting Community Services, 2(2), 57-64.

Damri, R. (2023, November). Unexpected Obstacles Lead to Stress: The Role of
Positive Psychology on Mental Health in the VUCA Era. In Proceedings
Conference on Psychology and Behavioral Sciences (Vol. 2, pp. 301-333).

Hess, T., Matt, C., Benlian, A., & Wiesboéck, F. (2016, June 1). Options for Formulating
a Digital Transformation Strategy. | MIS Quarterly Executive | EBSCOhost.
https://openurl.ebsco.com/contentitem/gcd:1158791997sid=ebsco:plink:crawle
r&id=ebsco:gcd: 115879199

25




Journal of Multi Currency, Volume 1 Nomor 1, Mei 2025

Intyas, C. A., Putritamara, J. A., & Haryati, N. (2022). Dynamics of Agribusiness in the
VUCA Era: Volatility, Uncertainty, Complexity, Ambiguity. Universitas Brawijaya
Press.

Iswahyudi, M. S., Haryadi, D., Napisah, S., Subagja, A. D., Waty, E., Firdaus, A, ... &
Afifah, N. (2023). Business Development Management: Theory and
Comprehensive Guide. PT. Sonpedia Publishing Indonesia.

Johan, J. (2024). INNOVATIONS IN FINANCIAL TECHNOLOGY: TRANSFORMING
TRADITIONAL BANKING AND INVESTMENT PRACTICES. Currency: Journal
of Sharia Economics and Banking, 2(2), 296-314.
https://doi.org/10.32806/4a29g7278

Kadir, A., Kunaifi, A., & Zainuddin, Z. (2024). MARKETING STRATEGIES IN
INCREASING COOPERATIVE COMPETITIVENESS AT BMT SIDOGIRI
CAPEM WARU. Currency: Journal of Sharia Economics and Banking, 1(1), 79—
88. https://doi.org/10.32806/tpqfj628

Kraus, S., Jones, P., Kailer, N., Weinmann, A., Chaparro-Banegas, N., & Roig-Tierno,
N. (2021). Digital Transformation: An Overview of the Current State of the Art of
Research. SAGE Open, 11(3), 21582440211047576.
https://doi.org/10.1177/21582440211047576

Launa, L., & Mudjiyanto, B. (2022). Discussing Risk and Uncertainty (A Conceptual
Exploration of Political Risk Studies). Communitarian: Journal of Political
Science Study Program, 3(2).

Matnin, M., Anggraini, D., Fatimah, F., Hasanah, H., Zahroh, N., & Hasanah, U. (2023).
SAVINGS SERVICE MODEL FOR KSPPS BMT NU MEMBERS OF THE
LARANGAN BRANCH. Invest: Journal of Economics and Banking, 4(1), 503—
513. https://doi.org/10.32806/ivi.v4i1.120

McGrath, K., & Maiye, A. (2010). The role of institutions in ICT innovation: Learning
from interventions in a Nigerian e-government initiative. Information Technology
for Development, 16(4), 260-278.
https://doi.org/10.1080/02681102.2010.498408

Nursanti, T. D., Haitamy, A. G., DN, D. A., Masdiantini, P. R., Waty, E., Boari, Y., &
Judijanto, L. (2024). ENTREPRENEURSHIP: strategies and guidelines in
dealing with effective business competition. PT. Sonpedia Publishing Indonesia.

Ramin, M., Bella, Y. C., Hasanah, L., & Munawwarah, S. (2023). STOCK PORTFOLIO
DIVERSIFICATION STRATEGY ON THE IDX TO REDUCE RESIKO. 4.

26




Journal of Multi Currency, Volume 1 Nomor 1, Mei 2025

Ramin, Moh., Rofiqi, R., & Ali Wafa, Moh. (2024). THE APPLICATION OF MULTI-
CONTRACT IN PAWN CONTRACTS AT BANK JATIM SYARIAH CAPEM
SAMPANG. Currency: Journal of Sharia Economics and Banking, 1(1), 18-34.
https://doi.org/10.32806/2kb6s191

Ridho, A. (2023). THE ROLE OF MORAL BELIEFS TEACHERS IN
STRENGTHENING CHARACTER EDUCATION IN THE ERA OF INDUSTRIAL
REVOLUTION 4.0. Journal Creativity, 1(1), 63—71.
https://doi.org/10.62288/creativity.v1i1.7

Sari, I. N., Lestari, L. P., Kusuma, D. W., Mafulah, S., Brata, D. P. N., Iffah, J. D. N., ...
& Sulistiana, D. (2022). Qualitative research methods. Unisma Press.

Wahyudin, A. (n.d.). A PHENOMENOLOGICAL STUDY OF THE EXPERIENCE OF
MIGRANT WORKERS IN THE TOURISM INDUSTRY.

Wahyudin, A. (2024). THE ROLE OF FINANCIAL PRODUCT INNOVATION IN
OVERCOMING THE ECONOMIC IMPACT OF THE PANDEMIC: THE CASE
OF DEPOSITS WITH WIN SOLUTION PRIZES AT BPRS SARANA PRIMA
MANDIRI PAMEKASAN. Currency: Journal of Islamic Economics and Banking,
2(1), 190—-201. https://doi.org/10.32806/4v82v353

Wahidmurni, W. (2017). Presentation of qualitative research methods.

Zakki, M. (2023). PESANTREN HISTORICAL PERSPECTIVE: UNDERSTANDING
THE VARIETY OF TYPOLOGIES AND DEVELOPMENTS IN INDONESIA.
01(01).

27




